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Kathy Simons, of Pulaski, was one of many disappointed Saturday trying to buy tickets 
for a Hannah Montana performance Dec. 16 in Rochester. 

Simons and a half-dozen other mothers from her 12-year-old daughter Sarah's youth 
swimming program were poised at their home computers, waiting for the sale to start at 
Ticketmaster. 

"Once my clock said 10 a.m., I hit refresh every 15 seconds, " Simons said. "I got in, took 
four seats and pushed "send.' The site said it was finding tickets, but immediately there 
were no tickets available. It must have been 45 seconds after 10. I've heard of Garth 
Brooks or U2 selling out within 15 minutes, and I know she's popular, but I've never 
heard of anyone selling out instantly. I wonder if they were ever available or not." 

Tickets, $26 to $56, were available - just not for long. "Hannah Montana is about the 
highest demand ticket we've had in decades, " said Joe Freeman, vice president of 
Ticketmaster in Los Angeles. "In each city where she appears, sellouts are virtually 
instantaneous." 

"The demand overwhelms the supply in a very dramatic way. I've had people who've 
been here for decades saying they haven't seen demand like this since Elvis." 

Hannah Montana is the main character on a Disney Channel show of the same name, 
according to the Disney Channel Web site. Montana is played by Miley Cyrus, 14, the 
daughter of country singer Billy Ray Cyrus, according to MileyCyrus.com. 

On the show, Cyrus plays Miley Stewart, a 14-year-old living a double life as pop 
superstar. 

Simons said she noticed tickets for the event were available before Saturday through 
official Hannah Montana fan clubs. She saw that tickets are available from online resalers 
including TicketExchange, Ticketmaster's online resale program that allows peer-to-peer 
sales for a small fee from both the seller and buyer. 

It raised her suspicions. 

Freeman explained that the peer-to-peer sales program helps to prevent fraudulent 
scalpers and also prevents the venue or artist from losing revenue. As far as the total 



amount of available tickets, he said at any given show nearly every artist will set aside 
some tickets for promotional use, last-minute sales, fan club distribution or personal use. 

The Hannah Montana show is coming to Albany in January. 

Simons said she'll try again.



WI-FI ON THE FLY
Subhead: BY PLANE OR BY CAR, TRAVELERS FIND PLENTY OF 
WIRELESS HOT SPOTS IN SYRACUSE
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On the busiest travel day of the year - today - people flying and driving to and from 
Syracuse will find something more than a post-Thanksgiving chill in the air. 

It's the Internet. 

At Hancock Airport, little round, yellow signs are suspended about 2 feet from the ceiling 
in the terminals, advertising free Wi-Fi - a wireless connection to the Internet. 

On the New York State Thruway, road signs leading to the DeWitt Travel Plaza advertise 
a new item among the rest stop essentials. Gas. Food. Restrooms. Pay phones. Wi-Fi. 

"Since they put it in there, it's been pretty good so far. We probably have six or seven 
people bring a computer in here each day, " said Ron Wilson, maintenance manager at 
the McDonald's in the DeWitt Travel Plaza. "People will come in here and stay maybe a 
couple hours, three or four. All the college kids come in here now, people even do it in 
their cars, so I think it was a great idea." 

Opportunities to access a wireless Internet connection are becoming more abundant as the 
need grows to stay connected on the go. 

Since last Thanksgiving, free Wi-Fi access was installed at Hancock Airport (December 
2006), all along the Thruway (March) and throughout Clinton and Hanover squares 
(May). This was in addition to previously existing free Wi-Fi available at the Carousel 
Center (April 2005) and at various restaurants and coffee shops. 

"I've used the Wi-Fi in the Syracuse airport on very early Monday mornings when I'm 
taking a flight to make it back to work on Long Island by 9 a.m., " said Viki Rehkugler, a 
store operations/communications specialist at Steve & Barry's in Nassau County. 
Rehkugler uses the Wi-Fi at the airport after weekends when she visits her parents in 
Manlius. 

"While I waited to board the plane, it was easy to pull out my laptop and surf the Web, " 
she said. "And with the high-speed Internet, I can multitask as much as I would like -
listening to streaming music, responding to e-mails, and looking up information all at the 
same time. Having wireless on-the-go is important because it helps me be productive. I 
am able to know that when I have time to kill while out and about, I can complete the 
various activities I need to finish that are ever-reliant on the Internet." 



More travelers like Rehkugler are happy to take advantage of the free wireless 
opportunities, especially since the price is right (for the users, at least). 

The Hanover Square and Clinton Square services are paid for by the city at a rate of $420 
a month. 

The total cost to implement Wi-Fi at all 27 Thruway travel plazas was $170,000, and the 
ongoing costs total $1,750 per month. 

The Wi-Fi at the airport is paid for by the city's Department of Aviation at a monthly rate 
of $296, with the initial installation and setup cost of $24,000. 

According to the Thruway Authority's data, Wi-Fi has had more than 64,000 clients since 
March at its 27 travel plazas. The Thruway Wi-Fi is used by an average of 269.3 clients 
each day, with the average client using the Wi-Fi for approximately 10 to 20 minutes. 

In Hanover Square and Clinton Square, the city hasn't recorded numbers since the service 
began. However, its most recent data showed 37 unique users in September and another 
65 in October, despite the service only being available to users for three hours a day. 

On average, the airport has up to 15 users at any given point during normal operating 
hours (4 a.m. to 8 p.m.) and a total of roughly 75 users per day. The reporting software at 
both the city and the airport is being updated, but airport spokeswoman Christina Reale 
said, "The minimal investment the airport has made is exceeded by the benefit to the 
public." 

"It's been very positive. We have a lot of e-mails thanking us for providing a good service 
and providing it at no cost. People like that they can access it virtually anywhere in the 
terminal, " Reale said. "With PDAs, cell phones, laptops becoming third arms today, it 
was important to offer this." 

"Even internally, if we have meetings in some conference rooms we now bring our 
laptops and access the Wi-Fi, so it's been a great tool for everyone, " Reale said.



CDC EXPERT ENDORSES PREVENTIVE HEALTH AT OCC CONFERENCE
Subhead: WOMEN ARE TOLD LIFESTYLE CHANGES CAN PROTECT 
FAMILIES, SELF.
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Dr. Julie Gerberding, director of the national Centers for Disease Control and Prevention, 
says our nation and communities need to focus more on developing healthy lifestyles and 
preventive health care. 

Gerberding addressed a crowd of about 100 people Saturday at the first CNY Women's 
Health Fair and Symposium held at Onondaga Community College. The event was 
sponsored by Rep. Jim Walsh, R-Onondaga. 

Gerberding said she came to Syracuse because of her relationship with Walsh and her 
desire to promote health awareness on a local level. 

The nation needs to be more proactive about health instead of making it a topic of 
discussion when there's a disease outbreak or natural disaster, she said. 

"People get excited and interested when things happen, " she said. "For instance, we were 
able to get some excitement and interest for pandemic influenza because of the Avian 
influenza problem, but sustaining this over the time it takes to actually solve problems or 
to truly move the needle on the dial is a big challenge for us." 

Women make about 84 percent of the health decisions in the country when you account 
for their influence on their children, spouses or partners, parents and themselves. They 
are at the forefront of questioning the health care system. 

"If I gave each of you $5,000 and said this is the money you can spend on health for 
yourself or for your children or family, how would you spend that money? she asked. 
"For a long time, many of us have been protected from thinking about the value of our 
health investments because our insurance took care of everything. Well, today more 
people don't have insurance and more people are paying out of pocket. Now people are 
rising up, particularly Dr. Mom, to say, "Where do we get value from this, ' and "What's 
the best way to spend my money to get the best possible health for my children and my 
family?"' 

One subject gaining buzz in Central New York that Gerberding didn't touch on during her 
speech was MRSA, or methicillin-resistant Staphylococcus aureus. 

The CDC released a report on MRSA in October that estimated the disease is responsible 
for about 94,000 serious infections and nearly 19,000 deaths per year in the United 
States. 



At least nine Onondaga County schools had reported cases as of late October and at least 
eight of those cases had been confirmed. MRSA is nothing new, but the nation is focused 
on it now because of the recent cases, she said after her talk. 

"Staph aureas are very common, about a third of the people in these rooms have staph in 
their nose. It's just a common organism, " she said. "The fact that the staph are becoming 
increasingly resistant to methicillin isn't a good thing, but I don't think we're seeing a 
great increase in the number of casualties associated with it. Having said that, it's 
preventable and we can do more to prevent any staph infection including those caused by 
MRSA."



CNY FUND CHANGES INVESTMENT STRATEGY
Subhead: NEW MANAGER IS ADDING STOCKS OF EMERGING MEDICAL 
TECHNOLOGY COMPANIES.

Reporter: By Nathan Mattise Contributing writer
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The New York State Opportunity Equity Fund, created in 1997, was the first mutual fund 
to be founded in Central New York. It focused on investing only in undervalued, large 
companies headquartered in the state. 

Initially it had great success. In 2003, it posted an annual return of 64.20 percent. But 
eventually the fund's limitations and the overall market trends left it in need of a change. 

Enter financial adviser Mike Samoraj, a 25-year industry veteran and an adviser at 
Pinnacle Investments, in DeWitt. Samoraj was named portfolio manager in April. 

"Initially we had limitations. New York is a great state, if you're going to pick one to do 
something like this in it's probably the best, but there are just so many great companies 
and so many great states, " he said. 

Samoraj started with the mutual fund when he began working at Pinnacle in 1998. 
Pinnacle's president, Gregg Kidd, was the founder of the mutual fund. The fund was and 
still is operated separately from Pinnacle. 

Samoraj became the fund's chief compliance officer in 2004, which allowed him to learn 
a lot about the areas of a mutual fund that his financial advising background didn't cover. 
As the fund started to demand more attention, Samoraj let Kidd know that he was 
available to help. 

When Kidd decided he could no longer run both Pinnacle and the mutual fund, Samoraj 
was chosen to take over the fund. 

Now with Samoraj at the helm, the fund has a new name - the NYSA Fund (ticker 
symbol NYSAX) - and a new approach to investing. Samoraj diversified the fund's assets 
by removing the in-state limitation and instituting his "pyramid" philosophy - possessing 
a strong base of investments to build up the fund's value while allowing for some 
investment in more aggressive stocks. 

The NYSA Fund is now structured so that 70 percent of its investments are in blue-chip 
stocks such as PepsiCo, Johnson & Johnson, Procter & Gamble and McDonald's. The 
remaining 30 percent is invested in the emerging medical technology companies. 



The investment shift has been in place for less than a year, but early indications show the 
NYSA Fund may regain some of its early success. As of Oct. 31, the fund was ranked in 
the top 50 out of over 500 funds in its category in one-month's overall returns. 

"It's so early, but we're taking a step in the right direction. With the medical technology 
there is a tremendous growth opportunity. I love the industry, " Samoraj said. 

"When that 30 percent is having a great day, of course I wish I had more, but there are 
days when the market is rough and I'm really glad to have that 70 percent (in blue chips). 
If you wanted to invest in blue chips by themselves it's boring and it's hard to outperform 
in the long term. If that's all an investor wants they can buy them outright, but that's not 
what they're paying me for. " 

At a glance 

Name: NYSA Fund 

Ticker symbol: NYSAX 

Manager: Mike Samoraj of Pinnacle Investments, DeWitt 

Why the name? Because of the ticker symbol. "You need to know the symbol and now 
the name makes it easier to remember, " Samoraj said. 

Type: Large-cap fund 

Inception: May 1997 

Net assets: $4.45 million 

Top holdings: PepsiCo, Johnson & Johnson, Procter & Gamble, McDonald's, 3M, 
Dawson Geophysical, United Technologies 

Expense ratio: 1.9 percent 

Front-end sales charge: 2.5 percent 

Minimum investment: $1,000 initially, $50 for subsequent investments. Initial IRA 
investment is $250.



"THEY CARE ABOUT STUDENTS"
Subhead: PROGRAM TO HELP TEENS GRADUATE ALSO SHOWS 
FINANCIAL RETURN

Reporter: By Nathan Mattise Contributing writer
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Rokita Pitts graduated from Henninger High School in 2005 and now is a junior at 
Syracuse University. 

If not for a program that provides scholarships and work experience to high school 
students, things might have turned out differently. 

"I've seen a lot of people drop out as freshmen, " Pitts said. "But, like me, those who get 
in the program graduate. I never remember anyone from the program not graduating." 

The Hillside Work-Scholarship Connection is the program that helped Pitts and it 
continues to help high school students. It's an initiative between the Hillside Agencies 
nonprofit organization and businesses in Rochester or Syracuse to get potentially at-risk 
students to graduate high school. It provides students support both in and out of the 
classroom through academic mentors, professional and life skills training sessions, and 
jobs. 

Until recently, the program's impact was measured by anecdotes such as Pitts' and 
improved graduation rates and college attendance. Now Hillside is looking to appeal to 
new business partners with proof of an economic impact. 

Hillside recently hired an independent research company to measure the financial effects 
of the work-scholarship approach. The study took 100 Hillside students and compared 
them with 100 students not involved with any work-scholarship programs. They 
projected out to age 30 what the financial return to the community would be while 
accounting for the short-term costs involved, such as higher education. 

Scaling the returns to expected enrollment figures, the study found a work-scholarship 
program with 2,000 students enrolled would have a net return of $45 million to the 
community by the time they reach the age of 30. 

"Businesses should like this a lot because we're speaking their language, " said Dennis 
Richardson, CEO of Hillside. "Now if there's a philanthropist wondering why they should 
invest in work-scholarship versus something else, we have all the outcomes. Our students 
graduate high school at twice the general graduation rate, 80 percent of them go on to 
college and now we even have an economic return to show. Those are terrific reasons to 
invest in our youth." 

Began in Rochester 



The program started out in Rochester as a Wegmans community engagement initiative in 
1987. Hillside was brought in to manage it when the program became too large for one 
company to handle. 

It expanded to the Syracuse area in 1993 and, today, 180 students from the Syracuse City 
School District are among the 1,250 students enrolled in the program. 

Currently only Wegmans and Excellus provide jobs to the Hillside program in Syracuse, 
but with the new research and the number of work-scholarship students increasing, 
participants expect more businesses will look to be involved. 

"If businesses are looking to get involved with the community but they're not sure what's 
right for them, it's a program with proven success, " said Renee Theodore, work force 
planning coordinator for Wegmans. "You have measurable results. 

"For instance, our 2006 turnover rate is 18.5 percent for part-time employees but only 11 
percent with Hillside students - and in addition to that the program is graduating students 
who weren't graduating before, " Theodore added. "It's an easy program to get involved 
with and there are lots of good things that come along with it." 

Wayne O'Connor, executive director of Hillside Work-Scholarship Connection in 
Syracuse, said that helping students graduate from high school is still the ultimate goal. 
Although the training and employment opportunities help the students make an impact on 
businesses and the communities, in the end it's the impact the experience has on them that 
matters. 

"We don't just give out jobs and that's important. I've been working with kids for over 30 
years and when these at-risk kids reach 16 they really need to get a job even more than 
the other kids do. Sometimes they're the only ones in the home working, " O'Connor said. 

"Without the mentorship we provide, they get the job at McDonald's and it gives them 
another reason not to focus on their social studies or science. When they work with us, 
we monitor them every day, help with homework, work with teachers and then when they 
get the job it becomes a more well-rounded experience. It's very important in our mission 
to push the students towards graduation and beyond." 

Mentors help with anything 

Pitts' experience with the program is a big reason she's in her junior year at Syracuse 
University. The same can be said for her sister, Maniya, a sophomore at SU who started 
with Hillside as a high school freshman. Pitts also has two cousins in the program. 

Pitts said the Hillside Work-Scholarship Connection supports students to the fullest 
extent, however they need it. 



"I needed them the most when I was filling out my applications for college, but really you 
could go to them with anything and they'd try to help you, " Pitts said. "I even know this 
one girl who was pregnant. They talked to her, helped her explore her options and 
supported her. They helped find her programs to make life easier for her and her baby 
and she graduated. They sincerely care about students."


